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EXECUTIVE SUMMARY
Resale housing transactions across Canada generate significant economic activity. The purchase 
and sale of homes via the Multiple Listing Service® (MLS®)1 generates fees to professionals 
such as lawyers, appraisers, real estate agents, surveyors, etc., as well as taxes and fees to 
government. In addition, when Canadians move house, they typically purchase new appliances 
or furnishings and undertake renovations that tailor the new home to specific household 
requirements. 

During the period between 2008 and 2010, for example, it is estimated that a total of $42,350 in 
ancillary spending (i.e. spending by purchasers on items other than the actual house and land) 
was generated by the average housing transaction in Canada. Per transaction, ancillary spending 
varied somewhat by region, ranging from $27,075 in Atlantic Canada to $59,675 in B.C. 

Considering an average 448,370 home2 sales processed annually through MLS® during that 
period, ancillary spending attributable to moving house totalled $19.0 billion per year across 
Canada – a significant contribution to the total Canadian economy. Over 40% of these spin-off 
benefits were generated in Ontario alone where homebuyers contributed $7.7 billion to the 
economy. Over the last few years, the economic contribution from home sales through MLS® has 
been steadily rising with a temporary slowdown during the 2009 recession.    

Direct and indirect employment resulting from housing sales is also significant. Some 156,200 
jobs are estimated to have been generated by average annual MLS® resale housing activity in 
Canada over the period between 2008 and 2010. Canada-wide, about one in five of the jobs 
generated are found in the finance, insurance, and real estate sector (FIRE). This sector benefited 
the most in Alberta, accounting for some 28% of jobs generated by home sales and purchases in 
that province, and the least in Saskatchewan, accounting for just about 13%.

The recent recession lowered spending on appliances and renovations, which influenced the 
magnitude of these impacts. As a result, total incremental spending is down from the 2006-2008 
period, but remains higher than the 2004-2006 period.

1 Multiple Listing Service® and MLS® are registered certification marks owned by The Canadian Real Estate Association.
2 The total is the sum of 10 provinces.




